Interqcfipn and Cooperqtion Between
Alternative and Mainstream:

A Study of an Anti-Domestic Violence Website in China

by Bu Wei

w bI{thLally entitled “Thg Interaction of the Alternative
eosite and Mass Media in China: Case Study of
Iuéu{w..stopdv.org.cn”, this article is a rewritten version by
rL.?tma Gaerlan of the author’s presentation during a sym-
gﬂz;szum on Gender and ICT in Amsterdam in January 2003.
e author explores the interaction of an alternative website
run by a women’s NGO with mainstream media, and how it

Is consequently able to shape public opini j
mestic violency, pe public opinion regarding do-

Alternative Media

om rrx?xlll’ce_rna'tive media, as defined by UNESCO, refers to a
i mainnlc?tmn syste'm and tradition that can supplement
Stream media, appearing because the mainstream

media fails to
meet the communicati i
— unication needs of certain

medil:?s Iadsounof think it adgquate to define alternative
think about “wll)lp ement to mainstream media. We should
needs OF oyia: y mamsfream media fails to full satisfy the
What are th 11}11 gI‘OUPS_? Who are these “certain groups™
relationshi c lr.'iu-actenitlcs of mainstream media and its
gap theor pof‘}’lt these cert.ain groups”? The information
better so c}i il mass ?ommux}lf:ation explains that those in
communicatioconomlg condltlf)ns are more skilful in the
pepsets debatn and 1nf9rmat_10n process, and have more
iy cond?:‘ on public aﬁ‘alrs than those in weaker socio-
B e 1tions. More important, the nature of mass
—— i ructed for.the use of those in the higher socio-
i u:h Many issues in public affairs and science
SOCiO'eCOHOmgi}(]: b at appear on print media often to the higher
oy racl‘(et, and such media is designed for their

-~ Mass media could therefore widen the information
gap bEtwee{l socio-economic brackets, and “certain groups”
in the deﬁn.1t10n of alternative media are often those in the
weaker socio-economic conditions.

. Astg matter of fact, when we use the concept of
alternative media, very often, we use it in reference to
mainstream media, i.e., alternative media exists only relative
to malns.tream media. In “Alternative Media: What Makes
Alternative Media Alternative® ” Michael Albert writes:

A mainstream media institution (public or private)
most often aims to maximise profit or sells an elite
audience to advertisers for its main source of rev-
enue. It is virtually always structured in accord
with and to help reinforce society’s defining hier-
archical social relationships, and is generally con-
trolled by and controlling of other major social in-
stitutions, particularly corporations. In contrast,
an alternative media institution (to the extent pos-
sible given its circumstances) doesn’t try to maxi-
mise profits, doesn’t primarily sell audience to
advertisers for revenues (and so seeks broad and
non-elite audience), is structured to subvert soci-
ety’s defining hierarchical social relationships, and
is structurally profoundly different from and as
independent of other major social institutions, par-
ticularly corporations, as it can be. An alternative
media institution sees itself as part of a project to
establish new ways of organising media and social
activity and it is committed to furthering these as
a whole, and not just its own preservation.’

Particularly in the China context, the alternative me(?la
refers to a “media system advocated and managed by sogxa.l
activists or NGOs for exchange of information concerning
marginalised or vulnerable groups with the objective of
empowering these marginalised groups and encouraging
their participation in the media.” Expectedly, the
government-controlled official media and commercial media
have adopted different attitude towards working with

alternative media.

During the 1980s and 1990 s, most of alternative me-
dia applied low-cost technology, thereby making their out-
put more accessible to marginalised groups. In the 1990s, a
large number of NGOs and activists adopted computer and
Internet technology or other forms of new media technology
to set up or develop alternative media. But new media tech-
nology has its own problems. Chris Atton questioned the
continuous existence of alternative media in the CMC (com-
puter-mediated communication) era.* For example, when
every person can become a publisher, how can we distin-
guish “traditional alternative media” from “CMC alterna-
tive media”? Chris Atton says “Perhaps the only significant
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constant in print and CMC versions of alternative media is
content, particularly the origins of that content. For new
social movements that content comes from lived experience.
In order to sustain a notion of alternative in cyberspace, we
must let the real world break in on the virtual one.”

In some instances, alternative media may “supplement”
mainstream media as it may represent the interest and voice
of marginalised groups that are ignored by the mainstream
media. More often, it challenges the perspective, and news
and social value of mainstream media. In such instances,
the role of alternative media is not just simply to “supple-
ment” but rather, to “substitute” mainstream media. Here
“substitute” does not mean “replace” but to represent the
voice that the mainstream media fails to represent—a con-
dition that allows alternative media to co-exist with main-
stream media or mass media.’

Media is a tool of power. In Agent of Power (1984), J.
Herbert Altschull points out that there is no such a thing as
completely independent newspaper. In all social systems,
mass mfadla is agent of those who have economic, political
and som’al power.® The United Nations Development Pro-
gramme’s (UNDP) “1995 World Situation of Women: Trends
and .Sta.tlstics,” on the other hand, notes that “women in
¥ned1a” 18 not an issue of employment or education or train-
ing, ‘but an issue of “power and influence” with the same
Slgmﬁcange as women’s political participation.” From this
point of view, the primary role of alternative media is to
empower the vulnerable groups and to promote equitable
sharing of information in order to create a cultural and so-

cial environment that fosters social equality and sustain-
able human development.

Background of Stop Domestic Violence Website
International Women’s Movement and Alternative
Media
The combined impact of the international women’s

movement in the 1970s, the International Year of Women
(1975) and the UN 10 Years of Women (1976-1985) led to
women’s actions in mass media including:

® monitoring of women’s images in mass media to promote
the reflection of women’s realities;

#  demands that mass media employ more women and in-
crease the number of women in senior positions

= the creation of alternative media;

®  the establishment of women’s news websites and news
agencies;

w increased research in women and media, not only con-
cerning women’s images and participation in mass media
but also influential media policies, structures and new me-
dia technologies.®

The Forward-Looking Strategy (FLS) issued at the “As-
sessment Meeting of UN 10 Years of Women” (Nairobi, 1985)
considered the increase of women’s participation in mass
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media at all levels, the eradication of gender stereotypes
and prejudices, as well as increased women’s access to in-
formation as priority issues. The Strategy also emphasised
the importance of new forms of media and called on national
governments and other agencies for bigger budget alloca-
tions to support these plans (par. 206). In 1995, The Plat-
form of Action adopted by the Fourth World Conference on
Women listed “Women and Media” as one of the 12 priority
areas of concern. The document sought “to increase the par-
ticipation and access of women to expression and decision-
making in and through the media and new technologies of
communication” (par. 238), and called on national govern-
ments to “encourage and recognise women’s media networks,
including electronic networks and other new technologies of
communication, as a means for the dissemination of infor-
mation and the exchange of views, including at the interna-
tional level, and support women’s groups active in all media
work and systems of communications to that end” (par. 239f).

In 1980s and 1990s, women’s alternative media included

mostly newspapers, periodicals, video/audio tapes, books and
publishing houses. These first appeared in North America

Alternative media provides a
feminist perspective and analy-
ses and, despite the omissions
and weaknesses of mass me-
dia, such treatment is certain
to influence mass media to
some degree. Hence, alterna-
tive media is a potent tool in
shaping public opinion. Chinese
NGOs and women activists are
not only users but also crea-
tors, actors and facilitators of
new technology. Through an al-
ternative website, they can
project their voices and world-
views to mainstream media.
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fand E}lrope, and later spread to other parts of the world
including Latin America and Asia.’

’ The 1980s saw the production of alternative media wom-
en’s magazines such as Emma in Germany and Ms in the
USA,' audio/video material such as “Strong Image” (produced
by Is1§ International), women’s radio in Europe and North
America, ’Fhe Women’s Features news agency funded by
UNIFEM in 1978, women’s information and media centres
such as Isis International, International Women’s Forum
Center and a number of gender-related information networks
and databases. The mainstream women’s media had con-
t?int such as fas_hion, cosmetics, home decoration, children’s
?11 uczlitlon, cooking gnd home nursing, and targeted the mid-
coi Cce Izi:.rsa.qulternatwe women’s media, on the other hand,
- rightses OE more controv.ersial issues related to wom-
Bopin o uch as rep.roductlve health, gender and racial
S 1on, work. rights of women, history of women’s
e am’l sexual violence, women in development, and
g 1 aIfJSeace:,i. It also pf'owded information on women’s
—— an netwo?kmg. These efforts contributed to

en's equal access to information.

muni‘:&?g:?gfﬁ dl;e to the rapid §evelopment of new com-
a primary chan n(; ogies, the a'pph‘cation of the Internet as
der equalit ang of communication for promotion of gen-
oee e It }éOOI(l) sqmal develgpment issues became an
media ovaluatin Isis Inte’rnatlonal-ManiIa carried out a
best practica ion of women’s NGOs, and listed a number of
dhsinge Centes lnC}ud{ng the Asia Women Resources Ex-
Internationalie Pt)nl{ne information services; FIRE (Feminist
CLADEM (i, t.adlo Enc%eavour), an online women’s radio;
Rights). a a n Amerlc‘an Commission on Women and

» 80 e-mail campaign for promotion of women’s hu-

man rights; as well i
leaders in HOllanfii_ 1303 Toplink Office, a database of women

moverIr‘xil:nltnttsraggve technology has also been used by the
found in ant] 51 ress dqmestlc violence. Examples can be
<httpy /wwwl- OmeStu.: woler}ce homepages in U.S., such as
tional.o 1.ganinovf’'(’I'g/lssue/v1olence> set up by NOW (Na-
. AniZamen for Women), <http://www.aidv-usa.com>
as Cybergirl eSn(f:‘an Institute on Domestic Violence, as well
dv>. In a%lidit‘ alety Net' <.htt;.)://www.cybergxrl.com/Ylest/
lence, these lortl) to providing information on domestic vio-
e-ma"l websites also prowde training, telephone and
1 counselling, domestic violence examination, experi-
ence sharing and links with other interactive services.

Chinese “_’Omen’s NGOs and Alternative Media

In China, since 1995, women NGOs and activists be-
came more and more active in spreading their own voice via
the mass media. Women’s publications related to gender
fiq}lghty also began to emerge. These included publications
initiated by individuals or women’s NGOs, such as “Who is

the Conqueror and Who is the Concubine™ by Women’s
Media Monitoring Network, the Danchun Women’s Culture
Series “Chinese Women’s Culture”,? as well as TV series
produced by women’s organisations or individuals.®® These
works can be considered part of the alternative media in
China. The rapidly growing women’s NGOs paid much at-
tention to setting up their own alternative media including
newsletters and publications. Among the more influential
NGOs are Centre for Women’s Law Studies and Legal Serv-
ices, Peking University and Maple Women'’s Psychological
Counselling Center, which published books concerning do-

mestic violence!*

At the beginning of 2000, women’s NGOs in Beijing
started building their own websites including Chinese
Women Legal Aid <http//www.woman-legalaid.org.cn>, run
by Centre for Women’s Law Studies and Legal Services of
Peking University; Gender and Development <http:/
www.chinagad.org>, established by National Gender and
Development Network; China Gender Media Watcp <http_'f
/www.genderwatchina.org>, run by Women’s Media Moni-
toring Network; and Rural Women <htth/WW.coth'
woman.net>, run by the Practical Skills Training Centre for
Rural Women. It is worth mentioning that in China, com-
pared with radio or a newspaper, a website is much' cheaper
and more effective to build if one wants to spread informa-
tion regarding women’s rights and development.

Chinese Women’s NGOs and Mass Media

Since the 1990s, NGOs in China have given much at-
tention to the role of mass media. Generally speaking, me-
dia means more than itself. It represents government ilgec%
ognition of NGOs” work. The “quthorisation function a(ii
media has a special effect in supporting small and wedl
NGOs and promoting their social influence. In fact, fr}eﬂh y
relationship-building between NGOs and mass media has
already begun. The China NPO Forum successfully organ-
ised a dialogue between mass media and NGOs/NPOs 1n
March 2003 to encourage both parties to explore the news
reporting issue about NGOs.*®

Another significant development is that the Anti-
Domestic Violence Network includes a media netwoxjk
composed of more than 30 individuals from 26 mass .n'ledla
groups. This “Women Media Monitoring Network,” 1mt1a’Fed
in 1996, aims te promote gender equality through monitoring
and bringing change to gender-biased reporting. As a part
of the anti-domestic violence project, the network plays two
important roles: (1) to participate and report NGO activities
against domestic violence and raise public awareness of
domestic violence through mass media coverage; and (2)
mainstreaming gender in anti-domestic violence through
gender awareness training and raising the awareness of
media workers and the general public on gender-based
violence. The dual role of members as media practitioners
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and media network members not only helps in the reporting
of domestic violence issues, but also strengthens the liaison
between mass media and the anti-domestic violence network.

In general, the international women’s moment, the
development of Chinese women’s NGOs and the practice of
alternative media in China led to the development of Stop
Domestic Violence website. The constructive relationship
between women’s NGOs and mainstream mass media pro-
vided a stable foundation for the interaction between alter-
native media and mass media.

The Stop Domestic Violence Website

In 2000, the project “Domestic Violence in China: Re-
search, Intervention and Prevention” (Stop Domestic Vio-
lence Project, in short) initiated by the China Law Society
considering setting up a website toward the second or third
year of the project. According to the project plan, the Stop
Domestic Violence website <http://www.stopdv.org.cn>
would'be one of 15 sub-projects of the main project. Because
those involved also set up an NGO called “China Law Soci-

ety Stop Domestic Violence Network,” the website was also
meant to be the site of this NGO.

_ The website’s objective was “to provide a platform of
information exchange concerning domestic violence inside
and outside of the networlk.” Preparations began in March
2001, By. October, the website was constructed and by No-
ven}ber, 1t was in operation on trial basis to coincide with a
nat}onal qonference on domestic violence organised by the
Main project. Within one month of trial operations, the
website received 2,300 visits. Two major revisions were car-
Bed out in 2002 and ope database function was added. By

ecember 2002, the website had already logged 25,600 vis-

1ts. Due t9 frequent page design revisions, the website up-
date was irregular,

_ At the beginning of the website construction, the project
did not have a clear vision of its role. A “platform of infor-
mation exc'hange” was too general a term. However, with
the deepe;mng of the work, the staff developed a clearer un-
d.erstandmg of the site’s function. We came to the realisa-
tion that the Stop Domestic Violence website is not only a
platform of information exchange but should also be a form
of alternative media run by a women’s NGO to empower
women. As an alternative media, the website “substitutes”
the mainstream media in the following ways:
1. It provides systematic information on gender-based do-
mestic violence at home and abroad. In general (mainstream)
mass media, such information is scattered and also proc-
essed according to the agenda and routine of mass media.
This website, however, considers it its role to provide sys-
tematic information about domestic violence, and has there-
fore become a resource centre on the subject.
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2. It provides, in an intensive and systematic manner, the
interpretation of domestic violence based. on.femlms.t and
gender theories. The reporting of domestic violence issues
by the mass media very often does not have a gender per-
spective or feminist interpretation.

A research by Guo Yanqiu and Cai Yiping of newspa(i
per reporting on domestic violence between 1991.-1998 fouél
several common problems found in the reportmg:'a) a ‘e-
nial of domestic violence as a common problem and inability
to report the news fairly and objectively; b) exaggerat(led or
dramatised domestic violence stories; ¢) a tgndency tob an:ie
women victims for not being self-supporting or independ-
ent.!” These problems distort the issue.

On the other hand, the silence of ‘mass media gbout
domestic violence is a process of privapsatwn qf tlllae ?iﬁz
because it establishes the agenda-setting f.'ux}ctlon hot e
media that domestic violence is not a public issue tha e
mands the concern and resolution. But wheq do‘rjnestlc vex-
lence is reported by the newspaper, it is depicte 'tals Znn o
treme situation of utter brutality, implying that1 rlnsen e
traordinary situation that happens only to some v;'o en e
should be blamed for the consequences of tbe v.ui ence .to his
kind of reportage makes it hard'for dqmesgc \/10b le;rg i
ter the public agenda, besides m.lsleadm_g the pu e
reinforcement that domestic v1ole.nce is a prl\;:all1 T é
The Stop Domestic Violence webS{te prov1desﬁ rinp Dlic 2
different perspective of domestic violence by o ; :S g
pretations based on feminist and gender theories.

3. The site has established the Stop Domestl.c Vlo;(ralrilci ;\I lt::;c_
work’s “independent voice.” The Networkdls_ at erve(zl o
source of up-to-date research prpjgcts and in s There:
methodologies using a multi-disciplinary ?{lzprf’ de. ot
fore, the Network is in a position to provide in P:i -
and’ﬁrst-hand information that' could 1qﬂuence :)r;emay -
society. Independent sources of 1nformatl.0n may

be accepted and publicised by mass media.

4. Through interaction with the‘users, the websg‘ifof(l){nizegoz:
national network of domestic Vlolencg. The ne T Rt
only an organisational, but also an 1qtellectua a deo-
logical network, making it possible to build a consensus a
stop domestic violence in the country.

Another important issue of websi"ce i§ the cgoperatlpn
with mass media. From the very beginning, this website
focused on mass media as one of its strategic target groups.
Especially because only 1 percent of the populathn h.as ac-
cess to Internet,” it was imperative that we pro.v1def inten-
sive and interactive resources about dorpestw v101eqce
through this website to encourage the media to use the in-
formation available so that the publics understan.d domes-
tic violence issues from a gender perspective and introduce
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app?Opriate and timely interventions. Therefore, the women
bel'und the website have to think constructively about how
to interact with the mainstream media.

So far, the website’s social impact has been mostly via
the media. As an alternative media, the website does not
Fegard hit numbers as its most important target; rather, it
1s more concerned with how the information can be effec-
tively disseminated to society at large through media and
how such information can better serve its target audience.

Interaction with Mass Media
Independence of the Website
. Compared with mass media, the alternative media or
non-official websites” are naturally disadvantaged, which
makes the independence of the website an important issue.
rIjhough the Chinese are already sceptical and often criti-
cise the bureaucracy, corruption and commercialism, most
of them stil] keep their faith in mass media, which are often
gove}'nr.nent-controlled. Even among the web users, mass
media is a more favoured information source. In a survey
gglnlélternet Users in F f've Chinese Cities from 2000 to 2001
Acadl;cted by t}?e Soglal Development Center of Chinese
who “Jny of Soc’}al Sc‘1‘ence, the percentage of respondents
773 ery trust” and “trust” domestic TV news was a high
-0 bercent—76.4 percent for newspapers and 74.3 per-

cent for radio. For web-ba
. -based news, the confidence figure
was only 47.2 percent.? "

SOurcl\(JaIsor‘E?v?r’ mass media has accumulated powerful re-

e thos. 'nt11 2001, there were 301 radio stations (exclud-

tal po uel Htl_ sub-county umts) covering 92.92 percent of to-

count;)ua' 10m; 357' TV stations (excluding those in sub-

BT Slts) covering 94.18 percent of total population®;
’ Spaper titles and 8,889 magazine titles.?

erati'cl)‘rlllewrff}(:re’ unless extra effort i‘s put into the site, coop-
EEpemes o mass media is most likely to be a passive ac-
webslte e){lsten't norms or concepts of mass media. The
S —- us’ oses 1?5 own voice. It therefore 'has to provide
ing dom mtg" m.aterlals to attract mass media into report-
equal to ?r? ic v101epce. It §hou1§ ‘.be u}depende_nt from and
el e ass media, creating original 1nf0rmat1f)n resources
achieve mgd lt’s own set ‘of agenda. '_I‘he web§1te can only
- aI'ne 1a’s coopera_tlon to share'mforr.natlon anq advo-
oan thi Igllci'(i)dmpestlc violence on this basis. Only this way
T voice be magnified, instead of distorted due to
misinterpretations or commercial reasons.

Orlginal. Information Resource

The information from the website comes in two kinds:
one is t'he editing and the use of old information, found
mainly in the columns “News Review,” “Guideline for Docu-
ments” and “Links.” The second is the original information
resources including “Newsletters,” “Project Resource,”
“Online Training” and “Net Express.”

a) Newsletters and Project Resources

The main content of Newsletters and Project Resources
is the pioneer theories and practices against domestic vio-
lence. The Newsletter is a bi-monthly magazine issued by
the project Strategy Research and Intervention against
Women-Targeted Domestic Violence, and includes News,
Work Exchange, Theoretic Thoughts, Legal Study, Inter-
national Exchange, Suggestions and Feedbacks.

The Project Resources gather the research output from
the 15 sub-projects covering training, on-the-spot investi-
gations, legal support, case studies, community-level inter-
ventions and medical interventions.

b) Online Training

The training is an original resource created by the
website itself that provides basic information on domestic
violence in Q&A format. The main content includes:
s Understanding domestic violence (definition of domestic
violence; the “myths” of domestic violence; who are the vig—
tims and who are the perpetrators; are you in a domestic
violence situation; how domestic violence happer}s; the
prevalence of domestic violence; cases of domestic \flolence
in news reports; guidelines for reporting domestic violence)
u Seeking help (the necessary preparations if you want to
stop domestic violence or if you are a victim; how you can
protect yourself; if you want to leave or have already left
the perpetrator; Chinese laws and legal regulations on do-
mestic violence; doctors and domestic violence; judicial evalu-
ation; policemen and domestic violence; hotlines) )
s Understanding more (documents on domestic v10_len§e;
recommendations of the research results on dome§tlc V10-
lence; the UN Anti-Domestic-Violence Day; men’s involve-
ment in anti-domestic violence; activities and progr ammes
against domestic violence in China)
n Shared experiences in fighting domestic
survivors.

violence among

Such online training was not included when the webmte
started but the need easily become obvious. Typically, jour-
nalists would log on and surf the Internet for relevant in-
formation before writing up their reports. Therefore, a site
such as <http://www.stopdv.org.cn> would naturally attract
their attention. After discussions with the journalists, a
major target group, the website decided to become more in-
teractive. In terms of interface, a database was set up that
visitors can search by key words. In terms of content, the
website provides online training to journalists and the pub-
lic, as well as links to the other online resources. Such online
trainings help the journalists report an incidence of domes-
tic violence from a gender perspective. When the journal-
ists are preparing the report with clues provided by the
website, we also suggest that they explore the online train-
ing, which meets the goal of promoting social awareness
too.
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c) Net Express

As with the online training, the Net Express is original
to the website. It provides updated news and other impor-
tant information. The “Net Express” is considered the “most
strategically positioned” resource of the website, being the
only information that could be seen directly on the homepage.
It helps users of different social groups to make better use
of the website resources. These users include:

Mass media - Mass media is an important user for
“Net Express”. When the journalists get any clue from the
news from Net Express, they will start reporting and inves-
tigation. Sometimes, newspapers and other media outlets
would publish the articles from Net Express. The website
has always supported this kind of exposure.

Anti-domestic violence networks - As a sub-project
of the Fighting Against Domestic Violence Project, the
website should reflect updated information on the entire
Network’s effort against domestic violence. The site includes
dqcum‘entation of such events including a local conference
with l_mks to all the paper abstracts, as well as a project
appraisal seminar that describes in detail the presentation

of. one of the main speakers on how to evaluate a project
with a gender perspective.

" Concerned publics - The website had also received
etters from volunteers, financiers and other people con-
cerned about domestic violence. Noticeably, the website is
capable of mobilising society. As an alternative media, the
Wd}s@e aims to be the centre of resource integration and
social intervention, from providing information.
Surwvors - Some survivors or relatives or friends of
Survivors send letters to the website. Below are examples.

Iam 'the sister of a survivor of domestic violence. Ever
€ my sister got married, she had been beaten many, many
es. Today her eyes are swollen with blood in them. I for-
get from when. Her husband would start to beat her, for ex-
an'zple, by banging her head against the wall, or using hard
t}-un.gs. like @ wooden stool, Fortunately, my sister was of op-
tumistic temperament... But the many years of torture has
cha{zged her. This time, she finally made up her mind to get
a divorce. I am wondering if his behaviour is one form of
domestic violence. Is it true that small wounds wouldn’t be
considered domestic violence? And what price should he pay?

since
tim

Another letter:

I've been married four years and my husband beat me
twice. But the recent one was quite hard. My ear membrane
was broken because of that. Can I accuse him of domestic
violence? I am anxiously waiting for your reply!!!

A woman whose husband works in a court cried for help
from the website, having no other recourse.
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All the colleagues or supervisors are so fed up with this
and they don’t want to have anything to do with it anymore.
I went to All Women Federation and other agencies with lit-
tle effect. Many blamed me instead. What'’s more, his behav-
iour doesn’t affect his career at all. And he was not afraid of
my suing him at all.

Another survivor was constantly beaten after she gave
birth to her child.

The perpetuator said that “it’s reasonable to beat me,
and, when one gets mad, one behaves like that.” ...I filed for
divorce. He admitted to have beaten me for the child. But he
wouldn’t agree to have committed domestic violenge. I asked
the judge how to define such phrase as “unless major wrongs
(including domestic violence).” The judge stumbled and said
that he forgot! Finally, because he served the army and re-
fused to divorce, and my evidence was not enough (the medi-
cal record of my wounded soft tissues and photos ti.zat show
my waist bones), I was denied the divorce because I still looked
complete.

From the letters, the survivors’ information needs can
be gleaned: the definition of “domestic violence”; help from
society, particularly, the agencies they can approach; legal
information on the punishment the perpetrat:’)r deiervgg,
and; guidance on how to overcome the “cultural and “politi-
cal” obstacles.

In helping the survivors know the information they ne'ed
to know to be able to control their own fate, _the website
helps in their empowerment. Such work dovetails the qther
goal of the “Net Express” section, which is to commumcgte
and analyse the needs of survivors for a more supportive
environment against domestic violence.

The website takes the following steps to foster an in-
teractive relationship with mass media: o
1) Participate in planning and reporting domestic violence
incidents from a gender or human rights perspec?we. It re-
quires that the website staff be present when important
events take place.
2) Generate information that supports gender rights and
transfer the information to “Net Express” without delay.
3) Inform and encourage journalists to use the website in-
formation. Especially when the journalists are able to get
leads from the website, their interview needs should be fa-
cilitated to facilitate the information flow.
4). Discuss the value of certain information with reporters
and foster their sense of social responsibility to help broad-
cast the NGO voice.

The report on the play “Vagina Monologues” is a typi-
cal example.



“V” bears rich meanings in this instance. It stands for
V-day (victory), and in the case of feminists, victory over
violence. It is also the “V” in Valentine’s Day. Last and most
important, “V” stands for a woman’s vagina. In “Vagina
Monologues,” the female lead narrates many women’s ex-
periences and feelings toward the vagina. In most cultures,
the vagina brings about anxiety, humiliation, contempt, even
disgust. Even in a seemingly open society as the United
States, the word does not evoke positive images, nor respect.
Such a view plays a part in women-targeted violence. As
long as the word “vagina” is not pronounced out loud, sexual
violence will stay unseen and unrecognised; it will remain a
secret; and for many cultures, a source of a sense of shame.
By reciting the word out loud, however, the shame and fears

are dispelled. “Vagina Monologues” is therefore a way to
break the silence.

_ The play is performed around the world every Valen-
tine’s Day. “Vagina Monologues” has become a symbolic V-
Day of women’s NGOs fighting woman-targeted violence.

In China, the play was first performed in Shanghai on
2 Me}rch 2002. An objective of the performance was the fund-
raising for the anti-domestic violence network.

' In the run-up to the performance, the website was ac-
tively involved. Sexual violence is considered secret, private
a.nd shameful. Through the play, the topic could enter pub-
licdomain and trigger discussion against sexual oppression.
Aftfar the performance, the website staff interviewed the
main actress, Mattie. We kept asking her, “Is it necessary
to speak out loud the word vagina?”

She was emphatic. “You must. Because most women-
targeted violence is related to vagina. If we still avoid the
word, how can we talk about sexual violence in public?
Women should use such vocabulary to describe their expe-
rence and feelings openly, which will be the beginning to
Fhe solution of the issue. The aim of this play is to familiar-
1se its audience with the word.”

The website staff subsequently wrote a commentary
entitled “Listening to Vagina Monologues” and published
this online. The article featured V-day, the content of the
play, the performance, interviews of the artistes, and the
performances in other areas such as Singapore.

The article described one scene where after the per-
former narrates a rape incident, she holds up three cards in
silence. Written on the first card is: “The first rape is on the
vagina.” On the second card: “The second rape is when you
are in court, it happens to the spirit.” The third card asked:
“The third rape is by the media. If she were you, would you
dare to go to police?”

The article also contained links to other background
information.

It yielded considerable response. The writer r‘ecex'ved
calls from Beijing, Shanghai and Guangzhou inquiring into
publishing the article on different mass media out}ets. How-
ever, because the word “vagina” appears in the article, many
media outlets did not want to publish it in full for fear of
being accused of “pornography.” In this case, the alterna-
tive media’s advantage was obvious. Within several.days,
the number of visitors to the website increased dramatically.

After consultations, the website authorisgd a m'npber
of mass media groups to publish the article with revisions.
San Lian Life Weekly interviewed the writer am.l reported
on this on 6 April 2002. China Women News published two-
thirds of the article on 10 September 2002, as well as a com-
mentary entitled “Be Ourselves.” China Womgn News and
Public Health also published excerpts of the article. Th{ough
mass media, a taboo topic successfully became a public one

about women’s human rights.

the first domestic

i rtage on
Another example is the reportag| g

TV series reflecting domestic violence, ‘D
Strangers.”

The website staff were active pa_rticipants mftdlif
conceptualisation of the scenes, introducing concepfs o i, 2
mestic violence, gender analysis, as well as‘related alWb =
social resources. When the series was to be aired, tht? Yee;ti-
staff did an on-the-spot interview and wrote an mlc; g
tled “China’s first domestic violence TV series tolse ; soon 5
This article was published by Ching WomenM erch o
March 2002, followed by Beijing Daz{y on 25 : }?ere’BOI'-
Beijing Evening. The website’s effort did not en e b
rowing from the popularity of the TV programme,  the
also became involved in selecting the spokespersons 1 g
anti-domestic violence advocacy. When 22 afivertlsemel?
boards were erected in Beijing advocating against domestic
violence, the website published a follow-up report Fhat once
again attracted mass media’s attentio’n.'The series of re-
ports on the website influenced people’s ideas on domestic
violence substantially.

On 20 April 2002, Wu Han Morning News published
“Don’t Speak to Strangers’ on in Wu Han; Qolle%e Tegchgr
Beat His Wife.” The report quoted the survivor: My life is
exactly like the TV programme. If I speak with strange men,
I will be beaten by my husband.”

On 10 May 2002, the Beijing Youth published the arti-
cle “Live Version of ‘Don’t Speak to Strangers’; Heartless
Husband Stabbed His Wife 17 Times.” This was followed by
another article, “Beating Wife for 34 Years, the Real ‘Don’t
Speak To Strangers’ Awaits His Sentence.”
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The 30 March issue of Jiang Xing Daily also carried
the article “Domestic Violence Introduces Black Topic,” which
attributed the tremendous impact of the TV show to the use
of the theme of domestic violence.

According to China Women News,? since the TV pro-
gramme was aired, the Beijing Maple Hotline received more
phone calls concerning domestic violence. A woman admit-
ted that before watching the TV show, she had no idea of
what domestic violence was and did not realise that wife-
beating already was a form of domestic violence. Another
woman said, “Have you seen the TV series? I am that lead-
ing role woman. I just bear everything.”

Social Impact

The examples illustrate that:

1. As an alternative media, the website enjoys co-existence
with mass media or mainstream media. On the one hand,
mainstream media needs alternative media for original
information. On the other, the alternative media emanating
from NGOs are able to magnify their voice through mass
media. The interaction between the two is mutually
beneficial. Notably, the long-term cooperation between non-
government women organisations and mass media
facilitated the interaction between both.

2. The original information created by alternative media such
as “Web Resources” “Online Training” and “Net Express”
provide rich information and story leads for mass media,
thus making more extensive and intensive analyses of do-
mestic violence possible.

3. Alternative media provides a feminist perspective and
analyses and, despite the omissions and weaknesses of mass
media, such treatment is certain to influence mass media to
some degree. Hence, alternative media is a potent tool in
shaping public opinion. Chinese NGOs and women activists
are not only users but also creators, actors and facilitators
of new technology. Through an alternative website, they can
project their voices and world-views to mainstream media.

Source: <http:/www.siyanda.org/docs/buwei_stopdyv. doc,
January 2003>

Footnotes

'UNESCO World Communication Report 1989, translated
into Chinese by Foreign News Research Group, News Re-
search Institute, Xinhua News Agency, China Overseas
Chinese Publishing House, 1992, p. 393.

?Werner J. Severn and James W. Tankard Jr., Communica-
tion Theories: Origins, Methods and Uses in the Mass Me-
dia, 1997, 4th ed. in Chinese, translated by Guo Zhenzhi,
2000, Huaxia Publishing House, p. 276.

3 Michael Albert, What Makes Alternative Media Alterna-
tive? <http://www.zmag.org/whatmakesalti.htm> and <http:/
fwww.zmag.org/altmediawatch.htm, October 16, 2002>.
4+ Chris Atton, “Are There Alternative Media after CMC?,”

women in action no. 2-2004

ICT section

M/C Reviews, 12 Apr. 2002, <http:/www.uqg.edu.au/me/re-
views/politics/altmedia.html>, accessed 28 December 2002.
5 Chris Atton, “Approaching Alternative Media: Theory And
Methodology,” 24 May 2001, <http://faculty.menlo.edu/
~jhiggins/ourmedia/ica2001/chris%20attontx.pdf>, accessed
28 December 2002.

§ Severn and Tankard, Communication Theories, p. 345
"UNDP, 1995 World Situation of Women - Trends and Sta-
tistics, New York, 1995, p. 172.

8 UNESCO, 1989 World Communication Report, p. 418

9 UNESCO, 1989 World Communication Report, pp. 426-
435.

1 Jsis International-Manila, Alternative Assessment of
Women and Media based on NGO Reviews of Section J,
Beijing Platform for Action, 2000, <http:/www.
womenaction.org/csm.html>.

11 “Who is the Conqueror and Who is the Concubine,’.’ com-
piled by Guo Yanqiu, Feng Yuan, China Women Publishing
House, 2001. _
12“Chinese Women’s Culture,” compiled by Huang Lin, China
Wenlian Publishing House, 2001.

18 “Gender Bias Taken for Granted,” a TV programme pro-
duced China Women’s College.

14 “Legal Aid for Women” by Centre for Women’s Law Stud-
ies and Legal Services, Peking University, Chinese Wor%(-
ers Publishing House; and “Wife Battering—Violence w1tb1n
the Walls” by Maple Women’s Psychological Counseling
Center, Zhongyuan Farmers’ Publishing House, 1998

15 Severn and Tankard, Communication Theories, p. 347

18 NPO Forum: Dialogue and Interaction between Mass
Media and NPOs — Forum Summary 3, March 22, 2002,
<http://www.npo.com.cn/qt/lt_nr.asp?id=13>, accessed De-
cember 29, 2002. o

" Guo Yangqiu, Cai Yiping, “Eradication of Domestic V_lo-
lence—How the News Media can be Alert of the Issue,” in-
cluded in “Who is the Conqueror and Who is the Concu-
bine.” pp. 169-171.

18 Everett M. Rogers & James W. Dearing, Studies on the
agenda-setting, edited by Robert M. Ogles, Mass Communi-
cation: An Effects Approach, in Chinese, translated by Guan
Shijie, etc. Chinese Social Sciences Publishing House, 2000,
P. 67

¥ Cinnic, <http:/www.cinnic.com.cn>.

# Guo Liang and Bu Wei, Report on the Usage of Internet
and Its Impact in Beijing, Shanghai, Guangzhou, Chengdu
and Changsha in 2000, Social Development Center, Chinese
Academy of Social Science, forthcoming.

% China Yearbook of Broadcasting and Television, compiled
by National Broadcasting, Television and Movie Bureau,
2002, pp. 508-509.

2 Statistics of Chinese Press, compiled by General Adminis-
tration of News Press. China Labor and Social Security P.
2002. pp4-5.

% “Why Maltreated Women Refuse to Leave Their Family?”
China Women News, 9 April 2002.




