
Women Strategize 
on Violence Against 

Women in tiie Media 

Positive ad on exhibit 

M u l t i - M e d i a F o r u m on Med ia and Violence Against Women 
wi l l be held to strategize on how act iv ists interested in i m ­
proving media 's coverage a n d representat ion of violence 

against women c a n actua l ly do th is . The forum, co-organized by Isis 
In te rnat i ona l -Man i la and the Un i t ed Nat ions Internat ional F u n d for 
Women (UNIFEM) , w i l l be he ld i n New York i n time for the Commis ­
s ion on the S ta tus of Women meet ing i n M a r c h 1998. 

Media 's representat ion of violence against women has increased tremendously despite the 
focus of the 1995 Bei j ing F o u r t h Wor ld Conference on Women. To address this s i tuat ion, actions 
are be ing taken to increase women's part ic ipat ion and access to expression and decis ion-mak­
ing i n a n d through the media and new technologies of communica t i on , and to promote a bal­
anced and non-stereotyped portrayal of women in media. 

The mu l t i -med ia fo rum wi l l be a n occasion to present an assessment of med ia policy on the 
portraya l and coverage of women. It w i l l also be an opportuni ty for groups to share experiences 
and strategize on how to estab l ish effective media moni tor ing enforcement and mechanisms. 
The f o rum a ims to draw u p the broad out l ines of an As i an regional strategy' that women can use 
to bolster their wo rk ing re la t ionship w i th media. The organizers hope to use the results of the 
forum to persuade med ia a n d advert is ing to develop or strengthen their codes of conduct relating 
to the por t raya l a n d coverage of violence against women. 

Apar t from the forum, there w i l l be an exhibit of ads that positively portray women. The 
exhibit w i l l also feature "before and after" ads, ads that improved after ind iv idua ls or groups 
in t e rvened . 

Those who w i s h to part ic ipate i n th is event shou ld contact Isis In ternat iona l -Mani la at phone 
n u m b e r s (632) 435-3405 a n d 4360312 ; Fax: (632) 435-3408 and e-mai l <isis(a^mnl.sequel.net>. 

Asian Cinema a n d 
Globalization 

The higher v is ibi l i ty of As i an c inema 
in in te rnat iona l festivals, overseas 
theaters, and among academic ians and 
professionals worldwide, m a s k s reality, for 
in a n u m b e r of countr ies once-thr iv ing 
fi lm indust r i es face dire prospects as they 
contend w i th global izat ion and the forces of 
t ransnat iona l corporat ions and new infor­
mat ion technology-. Consistent throughout 
As ia is the trend of foreign (mainly Uni ted 
States) f i lms increas ing their take of box 
office receipts and , i n some cases, 

d im in i sh ing local product ion 
' J)almost to obl iv ion. In 1995, 

receipts for foreign films shown 
" in Hong Kong were up 32 

percent while those for Chinese-
language pictures dropped by 16 percent. In 
Ta iwan, domestic product ion has dropped 
from an average of 215 feature f i lms in a 
year i n the 1970s to fewer than 50 annual ly 
in the 1990s. The number for domestic films 
in C h i n a decreased from 150 in 1995 to an 
est imated fewer than 100 the following year, 
again attr ibutable to the entry of Hollywood 
movies verv' popular wi th young people. 
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